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BLB COMMUNITY RADIO

This leaflot is designed to help you
prepare for an interview on BLB
Commanity radio.
Over the page are some practical hints
which you  may find useful. Being
a norve racking
never  done
. Fvcpar:lmn will make it much
and you'll find BLB members
frondly and Pelpiul

Community broadcasting for
North County Wicklow




BLB Community Radio

WHAT IS BLB 7
BLB is a community controlled radio.
It is run as a nonprofit but self
financing broadcasting project, partici-
pant and community controlled for North
County Wicklow.

BLB has been on the air since 1979
pioncoring community radio in its area.
It s a member of the National Associa-

tion of community broadcasting

Why is BLB on Air?

BLB went on the air to introduce the

ideaof genuine community broadcasting
on a regular basis. It actually campaigns
for the right of communities to organise
their own radio stations, (a point of view
which s consistently ignored in national
modia)

BLB is on the air to prove the viability
of its idea and help North Wicklow use
oo

radio as a community resource.




style and how you might fit into it
If you've never been in a radio station
before, why not ask BLB to show you
around

When an interview has been fixed send

if they havent absorbed it all when you
arrive—you'll need to check during the
“warm up" before the interview starts.
P, outi beforshand (heiw? ol

be. It takes a

n to say anythin
and if you are likely to be interviewed
for four or five minutes you'll only be
able to make a few points.

Do a few dummy intorviews with a
friend beforehand. Find out what you
can get through in the time available,
and remember that it's better to get a
couple of ideas across clearly than to
try to cover lots of points in a confusing
gabblel

Contact: BLB Community. Radio,
Strand Road, Bray.’ Plione 829359

Our thanks 1o our frlends In CBC Radio_in
Cardift, West Yorkshire Radio Action and Tho
NACB ‘and th Community Information Cantro,
Brav for the Information I tis leafa.




Beforehand:

*

* 4

Wear ¥

uwantosay. Ask heror

pe “key words'
jottedt down in advance can be helpfl, o remind you of the main points you want to make,
but

yoursels, “The pre:

ript,

your script is relevant. In any case, if you read answers you will almost certainly soand un-
Ratural, wooden and lfeless, which will do yon no good at all in communicating your message!

Donto

et prepare. Be prepared 1o be spontaneous!

Ask the presenter what the first question v
settle most people’s nerves!

ll e, and answer it in your mind. A good start will

The Interview

*

*

*

Donftbe rushed Jftime to think. B tation, asit ke
you sound evasive.

Avoid "yes" and "o’ answers.
should se.

1f you feel a question is unfair, say s0 and say why. Don' feel that every question must
answered. If something is private, politely say so.

y orbe sarcastc and il
pathy. bevery effective
This 5 particularly rue in “debates’ where you may find yourself siting cheek to cheek with
someone you dislike a great deal!

Also notorious as losers of audience sympathy are abstractions, jatgon, technical terms, bun-

Speak clearly, concisely and vigorously. but don't try to put on a ‘radio voice". Use short sen-
tences and everyday conversational language. llustrate what you mean - examples, anec-
dotes and comparisons make your message come alive. Sound enthusiastic, but dont speak
unnaturally fast in order 1o cram everything in

An idea or point of view has more choice of being remembered by the audience f it i re-
‘peated - using differeat words, of course. In a short nterview on the news, you might be well
advised to make the same pont three times!




